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ms.. Organisch: Wesentliche Einflussfaktoren
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s Die Zukunft des Rankings?
' fartechnik & markt stratag ien ghr L

GOt)gle “Facebook Shares sind pures SEO-Gold"

SUChe noel m(_‘ 050 Emobns ;_}:H 53 Sthanden)

Netter Uberblick: Wie sich die Anzahl der tech-orienti Borsengange seit 1999 ickelt hat;
@ CHART OF THE DAY: The New Normal For Tech IPOs
- Offe PEI i Despite a robust market for tech IPOs, it's ..
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Online-Marketing Kunde fragt: Und was ist, wenn die Cookies vom U ~
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1/ . ¥ . Kommentieren - Hangout betreten - Teilen

sea® o

Kostenloser Traffic-Tipp fir Shops

| @ Kostenloser Traffic fur Shops: Pinterest
In Deutschland derzeit noch wenig beachtet explodiert eine neue Social Media Plattform: Pinterest.
Shopbetreiber aufgepasst!

#1) - % . Kommentieren - Hangout betreten - Teilen Ernst

1-mal geteilt |- ia

Matt Cutts kiindigt etwas GroRRes an: Ein neuer Algo gegen SEO..
n Geht es den SEO jetzt un den Kragen? - Aktuell - Website Boosting 2.0 - Weblog

Matt Cutts kindigt einen Filter fir SEO-Seiten an. Das kann in den nachsten
Wochen sicher fur erhebliche Aufregung sorgen... | Website Boosting 2.0 - Weblog
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tms;u "Ag ent Rank™

Google

Links from Trusted Agents / Reputation Score

Rank of Agents

Linking Agents

US-Patent US2011/0289095 Al
Name: Minogue, David et al.; Google Inc.
24. Nov. 2011



amsess Agent Rank™: O-Ton Google

e "Not all references, however, are necessarily of
equal significance. For example, a reference by
another agent with a high reputational score is of
greater significance than a reference by another
agent with a low reputational e~~~

S n == Sts C

Only the \iNKS Matt Cutts, PUPEYL Slo e
. —..wuiu depend not just on the

aurnper of references to the content signed by the
particular agent, but on the importance of the
referring documents and other agents.

e This implies a recursive definition: the reputation of
a particular agent is a function of the reputation of
the content and agents which refer to it."



."famehk arkt stratagien gl

S e Google erwarb 2011 WOWD Suchpatente

Real time Search Enginge ohne eigene Crawler
Basiert auf besuchten Seiten von Nutzern,
die Uber eine Browser-App eingespeist wurden...

Svstem for User Driven Ranking of Web Pages

Invented by Borislav Agapiev

US Patent Application 20110106793
Published May 5, 2011
Filed: November 8, 2010

Svstem and Method for Recommendation of Interesting Web Pages Based on User Browsing Actions

Invented by Marko Svaic

US Patent Application 20110106796
Published May 5, 2011
Filed: October 29, 2009



ms.. Search Result Ranking based on Trust
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US-Patent 7,603,350 B1
Name: Guha, Ramanathan; Google Inc.
13. Okt. 2009
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110
120

Website /

Identifying Internet

N

Users

Markers & Fingerprints - 200

Browse

Register Download

Account - 210

A 4
-

A Y.

Username
Password
Email
Elc.

Browser -240

Parameters Database

Type & Version
Cookie
Plug-ins

System Language
Time Zone

Fingerprint Index

Contact - 220

G vt

Number
Street
City
State
Country
Postal Code
Telephone
Mobile Phone
Fax, Etc.

400

User ID Database

Payment - 230

US-Patent US 2010/0306832 Al
Name: Mu, Ruicao et. al.; Google Inc.

2. Dez. 2010

First Name
Last Name
Card Type
Card Number
Expiry Date
Name on Card
Verification Code
Billing Address
Telephone
Mobile Phone

Device - 250

Hard Drive ID
CPU ID
Motherboard ID
MAC ID

Application List
Device IP Address
Etec.




wms e Jdentifying Internet Users

Website 1 Website 2 o Website n
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/ User ID Database
610

»Fraud Detection & Alert System"
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institut

Navigate to file

Select profile for first user

Write a

Calculate feature vector
from profile for first user

Wirite ti—

A
Select profile for

subsequent user

Wirite s

Calculate feature vector
from profile for subsequent
user

312

Purchase
made?

No
316
Other activity? ;
No
320

Navigate?

US-Patent

—

Wr

Compare feature vector for
first user with feature vector
for subsequent user

5

informat

916
Similarity

within
threshold?

Yes

Write relationship between
first user and subsequent

user to respective profiles

324

R ——

US 2006/0294134 Al

o

Name: Berkhim, Pavel et. al.; Yahoo!

28. Dez. 2006

Referenziert im Google Agent Rank Patent!

Additional users?

Trust via Social Networks/Graphs

ividual as part of
ocial network

:

ycial network
 to user’s profile
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Reputationsdifferenzierung nach Rollen

—

USERID | AUTHOR RANKING RATER RANKING USER RANKING
610 620 630 640
USERID 1 RANK VALUE RANK VALUE RANK VALUE
USERID 2 RANK VALUE RANK VALUE RANK VALUE
USERID 3 RANK VALUE RANK VALUE RANK VALUE
o
9
/"- \
USERID N RANK VALUE RANK VALUE RANK VALUE[™———— et
COMMENT 1D COMMENT RANKING
710 720
COMMENT (D 1 RANK VALUE
COMMENT ID 2 RANK VALUE
COMMENT ID 3 RANK VALUE
COMMENT ID N RANK VALUE
US-Patent US 2011/0041075 Al

Name: Cierniak, Michal et. al.; Google Inc.
17. Feb. 2011
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ms... Reputationsdifferenzierung nach Rollen

) r )
RECEIVE SIGNALS FOR AUTHORS RECEIVE SIGNALS FOR COMMENTS

\ * - J \ * J

 COMPUTE INITIAL AUTHOR SCORES BASED ON | f COMPUTE INITIAL COMMENT SCORES BASED }

i RECEIVED SIGNALS | ON RECEIVED SIGNALS |
STORE INITIAL AUTHOR SCORES STORE INITIAL COMMENT SCORES

FOR EACH RATER, IDENTIFY RATINGS OF
COMMENTS SUBMITTED BY THE RATER

¥

DETERMINE, FOR EACH COMMENT RATED BY
THE RATER, HOW OTHER RATERS RATED THE
COMMENT

—_—

-

COMPUTE INITIAL RATER SCORE FOR THE
RATER BASED ON HCW THE RATER RATED
COMMENTS COMPARED TO HOW OTHER
RATERS RATED THE SAME COMMENTS

v

FOR EACH RATER, STORE INITIAL RATER
SCORE
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REPRESENT AUTHORS, RATERS, AND
COMMENTS AS NODES AND EDGES BETWEEN
1110~~~ THE NODES BASED ON THE RELATIONSHIPS
BETWEEN THE AUTHORS, RATERS, AND

COMMENTS

ASSIGN INITIAL VALUES TO THE NODES

1130~ GALCULATE RANKING SCORES FOR ALL
> NODES

]

1120~

1140

CALCULATED RANKING
SCORES SUFFICIENTLY
CONVERGED AND/OR
NO. OF ITERATIONS
REACHED?

YES

RECEIVE REQUEST FOR INFORMATION
RELATING TO A USER

v

RETRIEVE INFORMATION RELATING TO USER,
THE INFORMATION INCLUDING THE USER'S
AUTHOR RANK, THE USER’S RATER RANK, AND
A LIST OF COMMENTS AUTHORED BY THE
USER

v

"

PROVIDE RETRIEVED INFORMATION

1150

-

!

[ STORE RANKING SCORES FOR AUTHORS,
RATERS, AND COMMENTS

Y

¥ 1160

RANKED LISTS OF AUTHORS, RATERS,

USE RANKING SCORES FOR PROVIDING
AND/OR COMMENTS

14
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Reputationsdifferenzierung nach Rollen

AUTHOR RANK: 2
RATER RANK: 1_| 1 ANDY BENDICT

2 ? |DAVE CONNER

=]
FILE EDIT VIEW TOOLS HFLP
N :
iBOOKMARKS v LOCATION: [http://www.javatimes.com/profile pbunyan |¥7|
[ GOOGLE [v] [T
FILE EDIT VIEW TOOLS HELP
PAUL BUNYAN'S |
< il 9 = |$
J | BOOKMARKS [¥] LOCATION: |http://www.userrankings.com
“IT GOOGLE ] [ | [SEARCH] [ COMMENTS(0) ]
us RA
RANK  USER AUTHOR RAN

3 E@fﬂ RONDA GRUDMAN

Zitat aus dem Google-Patent: This ,,...is a diagramm of an
exemplary graphical user interface ... that may provide

user ranking information."
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S s Messbare Signale gefallig?

Verhaltnis Follows zu Followern
Tippgeschwindigkeit
Follow-Trigger

Follower Auslese

Unfollow-Speed

Repost-Quellen

Themenrelevanz

Thematischer Follow-Refollow Index
First of Post

Hangout-Usage

Sprachliche Metriken
Speichelfluss-Accounts /Botmania
Account-Signale
Kommentar-"Talk"

Bezeichnung der Circles

16



“tms.. Das vielleicht strategischste Instrument?
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1.
2.
3.
4.
5.
6.
/.

Don't
PANIG\

&» Ein Zwischenfazit...
Der Social Graph ist Dreh- und Angelpunkt!

Autorenschaften strategisch planen

Accounts anlegen und mit Content verbinden
Zielgerichtet posten, sharen, Uberlegt kommentieren
Zum Feedback aufrufen

Fachlich passende Reputation aufbauen

Spannend: Ein Mitarbeiter verlasst das Unternehmen...

Lo A

18



EMS s Mein personliches Fazit?

« OnPage bleibt wichtig:
Topic- & Inhaltserkennung / Qualitatsanalyse

~» Links bleiben wichtig, aber die Zahl
gewerteter Links geht massiv zurick

2 \_ Z,/ » Traffic und dessen Eingangskanal & -signale
\, = = gy indie Site werden wichtiger

Account(Personen)identifizierung und
Social Response werden einen bedeutenden
Anteil bekommen

Matt Cutts: Build great content!
Mario Fischer: Und sorg via soschl daflir, dass er wahrgenommen wird!

Bildnachweise: Fotolia



=tmswe Lust auf mehr Know How?
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Know-How direkt von der Quelle!

Thr WoskshopLeter:
Prof. Dc Mario Fischer

Website Boosting
2 Tage Intensiv-Workshop

m Suchmaschinenoptimierung

m Keywords finden

m AdWords optimal nutzen

m Web-Usability und Benutzerfithrung
m Conversion-Optimierung

m Controlling / Webanalytics

m Testing 3

/ >
‘. Tools}'ipﬁund alle lhre Fragen

Frankfurt/Main,
20./21. September 2012

Fiir alle, die ihren Webauftritt oder Online Shop

erfolgreicher machen wollen.

Mario Fischer berat Untemehmen aller Branchen und GroRen, ist
gefragter und anerkannter E-Commerce Experte, Autor des Fachbuch-
bestsellers “Website Boosting™ und halt nach Teilnehmermeinungen
einzigartige und besonders kurzweilige Seminare.

Y .jet!er Teilnehmer erhalt ein umfangreiches

. "" l;andbm sowie ein Website Boosting Zertifikat.
A

e
o2

Infos und Anmeldung unter
www.website-boosting.de/workshops
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